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Responses
Sara Wilson
In her essay, Sara points out that Marriott creates its value for customers through offering a wide variety of hotels that consumers can chose from. These varieties cater for every type of consumer depending on their budgets and preferences. With regard to adaptation of change, the company is using technology to better its services which is nice especially in today’s age of technological advancement. Comparing Marriott to the firm I chose, they have similar ways of creating value to their customer and adapting to change.
Brandy Layne
The healthcare facility that Layne works in creates value for its customers or clients by offering different resources that cater for their specific needs. Through the incorporation of individualized care plans rather than blanket or general care plan, the facility has been able to adapt and spur customer loyalty. Compared to Walmart, the approach of individualized care plans is similar to Walmart’s sale of variety of products and services that cater for every need of the customer.
